Tobacco Company 

April 30,1@96 

Dear RJR Team Member 


910-741-5000 

Winston-Salem. N.C. 27102 


I am pleased to announce that today R.J. Reynolds Tobacco Co. is conducting 
advanced marketing research on Eclipse in Chattanooga, Tenn. This is a very exciting 
time for all of us here at RJR, and I want to make sure every employee is informed on 
our progress with this project 


As you know from previous communications, Eclipse reflects our company's newest 
cigarette technology, and it represents an industry innovation. Because Eclipse 
primarily heats - rather than bums - tobacoo, it; 

• Reduces second-hand smoke by nearly 90 percent 

• Tastes smooth and rich, yetis low in tar" and nicotine, 

• Produces virtually no messy ashes or lingering odor. 

• Leaved practically no staining on wails, windows or curtains. i 


Over the last three years, we've worked with more than 12,000 adult smokers in 20 
states to help the company develop and refine Eclipse. So far, the feedback has been 
encouraging. For instance, here’s what one Indiana smoker had to say about Eclipse; 

‘I was surprised at the flavor of Eclipse. It was almost identical to my usual brand. 

I smoke for pleasure, and I enjoyed the taste." 

A Nevada smoker had this to say: "When I smoke Eclipse it makes me feel free to 
enjoy my cigarette without offending the non-smokers." And these are just a few of the 
many positive opinions we have heard. 


Because smokers have told us that we have a good cigarette, our next logical step is to 
now test the communication and marketing methods that will best support the brand. 
We chose Chattanooga for the Eclipse research project because it is a typical medium- 
size city with a representative population of adult smokers, and because more than 
2,000 smokers in Chattanooga have helped us In previous research to get to where we 
are today. 


Within the next few days, many of Chattanooga’s adult smokers will receive information 
about Eclipse, and they'll be given the opportunity to attend a preview in their 
community to leam more about this new cigarette. Although Eclipse will not be available 
at retail and no media advertising will be used, yve are planning to do research in small 
groups to find out the best way to market this new brand. We'll be testing the marketing 
techniques that will support Eclipse, getting feedback from smokers in real-life 
situations and looking at how information about Eclipse is spread by word-of-mouth. 


-more- 


"We work for smokers.” 

Source: https://www:industrydocuments.ucsf.edu/docs/qtmy0000 
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We are not sure how long the marketing research In Chattanooga will last Pending the 
outcome, RJR will decide whether to move forward with a launcih of Eclipse In selected 
test-market cities, including Chattanooga, during 1996. 

As I mentioned earlier, this is a very exciting time for all of us here at RJR. Eclipse has 
the potential to put our company In a class by itself when It comes tp cigarette 
manufacturers. And, more Importantly, It could change the way the world feels about 
cigarette smoking. I appreciate the interest and support that ail of our employees have 
shown for this project I’ll keep in touch about the future progress of this exciting new 
brand. 


Sincerely, 



David N. lauco 
Senior Vice President 

Business Development and Market Research 


Source: https://www.industrydocuments.ucsf.edu/docs/qtmyOOOO 
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